Celebrate a Smokefree Diwali with Radio City ke Patake: Iss Diwali,
khushiyan hogi, dhua nahi
Mumbai, 18th October 2017: Radio City 91.1FM, India’s leading radio network, today announced

a social awareness drive to highlight the importance of celebrating a smoke free Diwali with
‘Radio City ke phatake : Is Diwali, khushiyan hogi, dhua nahi’- a national on air activity ,where
listeners can request for bursting firecrackers on Radio City during the Diwali week and
celebrate a pollution free Diwali. Through this campaign, Radio City urges the listeners to
enjoy a smoke free experience with a zing of music on Radio City. The money you save can
light up somebody’s Diwali.
Radio City, has found an innovative solution that will let cracker-lovers across the nation
enjoy the festival without hurting the environment. Radio City ke patakhe’ – a Diwali
initiative where the channel will burst crackers on the radio. The initiative is launched with
an ad film created by Scarecrow Communications - ‘Patakhon ka Aurangzeb’ that will remind
people of the nostalgic Malgudi Days. As a part of the national on-air activity, Radio City
encourages the idea of celebrating Diwali without the use of crackers to help make this a
smoke free and environmental friendly festival. Watch the entire video here :
https://www.youtube.com/watch?v=BbjEZ0CbcW0&feature=youtu.be

Radio City also pledged its support to the underprivileged by initiating a crowd funding
campaign ‘Diwali Ek Rupaye Wali’, in association with the NGO, Ketto. The network has urged
every Mumbaikar to contribute one rupee to share the happiness and help brighten the
festivities for the needy. Inspired by real life human stories, Radio City has pledged to support
causes ranging from women empowerment, community development, health to helping the
physically challenged. The response has been overwhelming donations pouring in
Commenting on the launch of these initiatives Mr. Kartik Kalla, EVP and National Head,
Programming, Marketing and AudaCITY, Radio City 91.1 FM said, “Radio has the impact and
the potential to reach out to the masses and we at Radio City want to leverage this to promote
the true essence of Diwali. With #DiwaliEkRupayeWali, by donating just one rupee, we can
empower the less fortunate to be a part of the celebrations. Through Radio City ke patake ,
we also want to educate people to look beyond crackers this festive season and inculcate the
culture of a safe, and pollution-free Diwali.”
The star of India's official entry to the Oscars - Newton, Rajkumar Rao, while promoting his
movie, Shaadi Mein Zaroor Aana says, “I believe that the festival of Diwali is about sharing
happiness with everyone in the community especially with the less fortunate. “Diwali Ek
Rupaye Waali” is an amazing initiative undertaken by Radio City to make Diwali happy and
prosperous for the underprivileged. Radio City is not just entertaining the listeners but is also
working for the society and fulfilling its social responsibility. I personally support the cause
and urge everyone to contribute a minimum of Rs. 1, like I did, because your 1 rupee can

make a difference to light up faces and dreams of Mumbaikars. Wish you a happy and a
prosperous Diwali.”
The fund-raising campaign will address the requirements of the people who are striving for
the welfare of the needy. The campaign strives on fulfilling dreams of 5 people Gauri, Shahbaz
Khan, Tabrez Khwaja, Rajan Nair and Ravi Kumar, where one wants to build shelter for kids in
Kamathipura, one wants to conduct workshops for Dharavi kids, one wants to provide free
ambulance service to one wanting to buy a DSLR to teach photography to kids in the
hospital.The activity allows every listener to make a difference by donating just one rupee by
clicking on https://radiocity.ketto.org/.
Leading Bollywood stars like Varun Dhawan, Bobby Deol, Taapsee Pannu, Kiku Sharda,
Shraddha Kapoor, Saif Ali Khan, Richa Chadha and Rajpal Yadav, along with Jt. Commissioner
Traffic - Amitesh Kumar and colleges like NITIE, Chetna have left no stone unturned to
contribute to this heart-warming cause
About Radio City 91.1FM:
Radio City, a part of Music Broadcast Limited (MBL) is a subsidiary of Jagran Prakashan Ltd. Radio City
was the first FM radio broadcaster in India and brings with it over 15 years of expertise in the radio
industry. Amongst the private radio stations, Radio City has consistently been the number one radio
station in Bengaluru and Mumbai with 24.17% and 17.10% average listenership share respectively.
(Source: TAM Data – Radio Audio Measurement, Markets: Mumbai and Bangalore TG: 12+ Day-part:
Mon-Sun 12:00 AM-12:00 AM, Place: All; Period: from December 30, 2012 to January 21, 2017) and
as on March 31, 2017, Radio City reached out to over 52.5 million listeners in 23 cities covered by AZ
Research (Source: AZ Research Report).
Music Broadcast Limited currently has 39 stations, including 11 newly acquired stations in Phase III
auctions. Radio City in its third phase expands to Kanpur Ajmer, Kota, Bikaner, Udaipur, Patiala, Patna,
Jamshedpur, Nasik, Kolhapur and Madurai.
Radio City has spearheaded the evolution of FM radio programming by offering content that is unique
and path-breaking. The network introduced humour and the concept of agony aunt on radio with
Babber Sher and Love Guru respectively. It also initiated the Radio City Freedom Awards and provided
a launch pad to budding singers with Radio City Super Singer, the first-of-its-kind radio talent show in
India. Through its ‘Rag Mein Daude City’ philosophy, the network has adopted a local approach that
resonates with the listeners while inculcating a sense of city pride and infusing local culture and flavour
on-air. The network provides terrestrial programming along with 47 other web-stations, through its
digital interface, www.radiocity.in.
Radio City has been featured consistently in ‘India’s Best Companies to Work For’ study conducted by
Great Place to Work Institute. The network has repeatedly been called out as amongst the best in the
media industry. In 2017, the company was included in the list for the 6th time.
For further details, log on to www.radiocity.in

